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the planning stages of a financial state
ment audit. The Advisory Council on
Government Auditing Standards rec
ommended the issuance of this amend
ment to reduce the risk that the needs
or expectations of the parties involved
may be misinterpreted and to highlight the
importance of the auditor’s reports on compli
ance with laws and regulations and internal
control over financial reporting required under
Government Auditing Standards. This amend
ment was exposed for public comment before
issuance and various suggestions were incor
porated into the final amendment.
This amendment moves a reporting stan
dard on auditor communication, in chapter 5
(paragraphs 5.5 through 5.10), with some
modification, to a field work standard (para
graphs 4.6.3 through 4.6.9), as communica
tion on the scope of work to be performed on
an audit is viewed more appropriately as a
field work standard. In addition, this amend
ment revises the section, “Reporting on
Compliance With Laws and Regulations and
on Internal Controls” (paragraphs 5.15
through 5.17) in chapter 5.
This amendment includes changes result
ing from Government Auditing Standards
Amendment No. 1, Documentation Require
ments When Assessing Control Risk at
Maximum for Controls Significantly
Dependent Upon Computerized Information
Systems (GAO/A-GAGAS-1, May 1999).
This amendment also includes conforming
changes to recognize, where applicable, stan
dards issued by the AICPA subsequent to the
issuance of the 1994 revision of Government
Auditing Standards, and the issuance of Office
of Management and Budget Circular A-133,
Audits of States, Local Governments, and
Non-Profit Organizations issued in June 1997.
Appendixes I and II of this amendment
contain versions of chapters 4 and 5, respec-
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Are there government clients on your
firm’s roster? Practitioners should be
aware that a second amendment to
Government Auditing Standards (1994
revision), commonly known as the
Yellow Book, has been issued.
Amendment No. 2, Auditor Communication,
adds a field work standard and amends a
reporting standard for financial statement
audits to improve auditor communication con
cerning the auditor’s work on compliance with
laws and regulations and internal control over
financial reporting. This new amendment
requires specific communication with the
auditee, the individuals contracting for or
requesting the audit services, and the audit
committee regarding the scope of compliance
and internal control work to be performed
under Government Auditing Standards. The
new amendment also requires the auditor to
emphasize in the auditor’s report on the finan
cial statements the importance of the reports
on compliance with laws and regulations and
internal control over financial reporting when
these reports are issued separately from the
report on the financial statements.
The AICPA, in issuing Statement on
Auditing Standards No. 61, Communication
With Audit Committees, and SAS No. 83,
Establishing an Understanding With the
Client, set requirements for auditors to estab
lish an understanding with the client regarding
the services to be performed and to determine
that certain matters related to the conduct of
the audit under generally accepted auditing
standards are communicated to those with
oversight responsibility for the financial
reporting process. Amendment No. 2 broad
ens the parties with whom the auditor must
communicate and requires the auditor to com
municate specific information regarding the
nature and extent of testing and reporting on
compliance with laws and regulations and
internal control over financial reporting during
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continuedfrom page B1—Yellow Book
tively, which show the deletion of language
appearing in Government Auditing
Standards (1994 revision), as amended by
Amendment No. 1, with a strikeout, and
present the new or amended language with
bold and italics. Appendix III contains a list
of members to the Comptroller General’s
Advisory Council on Government Auditing
Standards.
This amendment is effective for finan
cial statement audits of periods ending on

or after Jan. 1, 2000. Earlier application is
permissible.
An electronic version of the amend
ment can be accessed through GAO’s home
page (www.gao.gov) from the GAO Policy
and Guidance Materials or the Special
Publications sections of the site, or directly
at www.gao.gov/govaud/ybk01.htm. This
site also contains a new electronic version
of Government Auditing Standards, which
codifies new amendments by reflecting
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Alert, CPA WebTrust—1999,

New CPE Opportunities
The A1CPA/PD1 Fall/Winter Self-Study cat
alog showcases the latest courses to help
you meet your CPE needs. New offerings
include:
• Practitioner’s Update (Fall 1999
Edition). Available Oct. 15; text No.
738110CLD10. Members, $75; nonmembers, $90; standing order every six
months.
• Government Reporting Models for 2000
and Beyond. Text No. 735170CLD10;
members, $119; non-members, $149.
Videocourse No. 180175; members,
$149; non-members, $180.
• Joint and Individual Cost Allocations
for Governmental and Nonprofit
Organizations: How to Prepare and

202/512-1800

www.gpo.gov

$12.95 for members and $18.50 for non-members. To order, contact
the AICPA Member Satisfaction Center:

Now Available

888/777-7077

The new AICPA assurance services
alert, CPA WebTrust—1999, helps members tap into the full poten
tial of the CPA WebTrustsm engagement. Topics include:
• What is the market for electronic commerce and CPA WebTrust
services?
• What are the WebTrust Principles and Criteria?
• What professional standards apply to the performance of the
CPA WebTrust engagement?
• How can your firm start performing CPA WebTrust engage
ments?
• How can your firm market CPA WebTrust?
• What are some of the new developments in the CPA WebTrust
program?
• What questions are commonly asked by practitioners consider
ing providing CPA WebTrust services?
CPA WebTrust—1999 (product No. 022232CLD10) costs

changes made resulting from the issuance
of these amendments.
Copies of the standard should be avail
able in Nov. from the Superintendent of
Documents at the U.S. Government
Printing Office:

memsat@aicpa.org

CPA WebTrust Business-to-Business Model in the

Works
The AICPA/CICA E-commerce Task Force is working on a new
version of the WebTrust Principles and Criteria that will be used
for business-to-business e-commerce transactions. Internet studies
have shown that this is a huge market, with estimates reflecting that
business-to-business transactions make up to 80% of the total ecommerce marketplace.
The new model will enhance security aspects for the informa
tion protection principle. For example, in a B2B environment,
issues such as authentication, repudiation and verification—using
digital signatures or certificates—must be addressed. Additionally,
the issue of “availability” of a Web-based system will need to be
considered. Also, the B2B model must contain embedded criteria
that deal with the use of specialized passwords or log-ins.

Audit Them. Text No. 735000CLD10;
members, $119; non-members, $149.
To order products or request a catalog,
contact the AICPA Member Satisfaction
Center:

888/777-7077

memsat@aicpa.org

Staffing Forum Debuts
The AICPA Forum on Staffing Issues,
sponsored by PCPS, is being held for the
first time on Oct. 25-26 in Las Vegas, Nev.,
at Caesar’s Palace. This is the only confer

ence that addresses staffing—the number
one issue for CPA firms. PCPS members
save $300 and attend pre-conference
optional sessions for free. On Sunday, Oct.
24, there will be small, interactive pre-con
ference optional sessions on the strategies
necessary to make staffing changes. The
forum offers 16 recommended CPE credit
hours, with an additional four CPE credit
hours for the optional sessions. To receive a
brochure or to register, contact the AICPA
Member Satisfaction Center at:

888/777-7077

memsat@aicpa.org

Published for AICPA members in medium firms. Opinions expressed in this supplement do not necessarily reflect policy of the AICPA.
Anita Dennis, supplement editor
Ellen J. Goldstein, CPA Letter editor
973/763-2608; fax 973/763-7036; e-mail: adennis20@aol.com
212/596-6112; egoldstein@aicpa.org
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AICPA.
Young Baby Boomers—How Do They Save?
While some people may be turning into overnight stock market mil
lionaires, a new nationwide study found most young baby boomers
are accumulating wealth the old-fashioned way: slowly and
steadily.
The study, which followed 6,810 adults for 10 years beginning
when they were in their 20s, found that the typical individual
increased his or her net wealth by $2,394 each year. And while
most people were building at least some assets, the study found
13% of participants had no wealth or were in debt by the time they
were in their 30s.
“There may be a few people becoming rich quickly, but the
data show that doesn’t happen to most of us,” said Jay Zagorsky,
author of the study and a research scientist at Ohio State
University’s Center for Human Resource Research.
“In most cases, wealth holdings plod along steadily, growing a
little bit each year.”
The study is based on data from the National Longitudinal
Survey of Youth, a nationwide survey conducted by Ohio State for
the U.S. Bureau of Labor Statistics, which follows a group of peo
ple over time, visiting each participant annually or biennially. In
this study, Zagorsky examined wealth-related questions asked of
one group of participants in the NLSY between 1985 and 1996. At
the beginning of the period, participants were in their early to late
20s. By the end, they were in their 30s.
In examining net wealth—cash, homes, cars, stocks and bonds
minus any debt—Zagorsky found that the number of young baby
boomers who had accumulated at least some wealth increased from
80% when they were in their 20s to 87% when they were in their 30s.

The Changing Role of Corporate
CPAs
Has the scope of your responsibilities
changed in recent years? The
same is true of CPAs who work
in business and industry, who
now spend far more time on
strategic planning, internal
consulting and computer-based
operations and much less time on tradi
tional accounting functions and financial
reporting than five years ago. That’s the
result of a study of the management
accounting and finance profession,
“Counting More, Counting Less: The 1999
Practice Analysis of Management
Accounting,” published by the Institute of
Management Accountants. At the same
time, the survey found new hires are joining
the work force lacking fundamental skills.
The rapid automation of traditional
accounting functions has transformed the
corporate accountant into a financial ana
lyst and internal consultant—roles that

“We counted anyone who had even $1 more in assets than
debts to have wealth—so it’s troubling that 13% of participants
couldn’t meet even that threshold by the time they were in their
30s,” he said. “If this trend continues, many individuals will have
few assets upon retiring and will have to rely completely on govern
ment programs such as Social Security to support themselves.”
Other findings:
• As expected, the median assets of baby boomers grew steadily
with age. Median assets ranged from a low of about $1,500 for
28-year-olds in 1985 to a high of approximately $50,000 for 35year-olds in 1996.
• The number of young baby boomers with houses tripled during
the course of the study, from 21% when they were in their 20s to
about 63% when they were in their 30s.
• The number of people holding 401Ks grew from 30% in 1994 to
35% in 1996.
• In 1996, when respondents were in their 30s, 13% said they had
their own businesses. Although they were mostly small ventures
that provided the median business owner less than one-third of
his or her yearly income, this was considered a strong entrepre
neurial trend.
• As baby boomers age, they shift more of their holdings from
illiquid assets to liquid ones. The percentage of young adults’
wealth tied up in illiquid assets fell from 66% when they were in
their 20s to 41 % when they were in their 30s.
The study was designed to address the fact that most research
on the subject looks at the very rich or the elderly, groups that have
finished accumulating the majority of their wealth. “By focusing on
young people, we can begin to see how different individuals build
wealth over time,” Zagorsky said.

require new knowledge, skills and abili
ties—resulting in calls for a profound shift
in academic preparation and corporate
recruiting.
Almost none of the
respondents identified them
selves as “management
accountants”—the term used
in academia—but referred to
themselves instead as “work
ing in finance” or as analysts, business part
ners or controllers.
Comparing findings from five years
ago, the IMA found that today’s accounting
and finance professionals:
• Provide more value to the organization.
• Use more interpersonal skills.
• Are more likely to work in a business
unit than at a central headquarters.
• Are more likely to work on cross-func
tional teams.
The study also found that the nature of
work itself has changed. Four-fifths of prac
titioners spend more time analyzing infor
mation and participating in decision mak

pro
fessional
issues

ing than five years ago. They also devote
more time to activities such as strategic
planning, internal consulting, process
improvement and performance evaluation.
More than half spend less time preparing
standard financial reports and other tradi
tional accounting activities.
The study identifies the key traits for
success in the new business environment:
• The ability to communicate well, orally
and in writing.
• The ability to work on a team.
• Analytical skills.
• A solid understanding of accounting as
well as how a business functions.
With the profession undergoing such
transformations, a troubling gap remains
between the knowledge, skills and abilities
that companies demand in entry-level
accountants, and what colleges continue to
teach accounting majors. In particular, the
study notes that the most critical work
activities—strategic planning and process
improvement—are rarely taught in account
ing curricula.
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Bad Impressions: Job Interview
Bloopers—and How to Avoid Them
What can you tell about a job candidate in the interview?
Sometimes it’s easy to screen out job seekers based on blunders
they make in a first meeting. OfficeTeam, a staffing service for
administrative professionals, asked its managers to describe the
most unusual things that had happened in interviews, based on
stories they had heard from clients and colleagues. Here are some
of their responses:
• When asked about her motivation for working, one candidate
said she needed to feed her six dozen pets.
• The applicant’s references sheet listed someone with the title
“Dad.” When the interviewer asked if this was his dad, he said,
“No, but he is a dad.”
• When asked how he liked working with customers in his past
position, the candidate replied, “I don’t like it when people
hassle me.”
• When asked about her proficiency with software programs, the
candidate produced a photo of herself standing next to a com
puter and said, “This shows my familiarity with today’s office
equipment.”
• A candidate who had been fired from several jobs said his pre
vious employers had conspired to place a curse on him, and he
was conducting his own secret investigation.
• A candidate who wanted to bring his rabbit to work with him
said the rabbit was focused and reliable, but that he himself
had been fired before.
• The interviewee abruptly halted a discussion about her previ
ous work experience, telling the interviewer, “There’s no need
to discuss this further. I’ve had these skills since before you
were born.”
• When asked about his ideal job, a candidate said, “To lie in
bed all day, eat chocolate and get paid.”
• When asked about formal education, the candidate replied, “I
don’t need any. I’m certified by the school of real life.”

SBA Y2K Action
Loan Program
Have your clients addressed all their
y2k issues? If they could face ongo
ing problems, the Small Business Year 2000
Readiness Act might be worth looking into.
The law, passed last spring, required the
creation of a U.S. Small Business
Administration loan guaranty program to
address small companies’ Year 2000 com
puter issues.
Loan proceeds can be used for:
• The repair and acquisition of informa
tion technology systems.
• The purchase and repair of software.
• The purchase of consulting and other

AICPA
“To make the best impression and increase your chances
of getting hired, think carefully before you respond to each
question, keeping the company’s needs and interests in mind
along with how your skills match them,” said Diane Domeyer,
executive director of OfficeTeam. “Even though the job market
is candidate-friendly, employers still expect applicants to show
high levels of initiative and interest throughout the interview
process.”
In other examples, the candidates’ actions spoke far louder
than words:
• When the hiring manager walked into the lobby to greet the
candidate, she asked him to wait while she fed her virtual pets.
• The candidate ate her lunch during the meeting, saying she
was ‘multitasking’ during a long day of interviews.
• A candidate’s cuff link fell off as he reached out to shake the
interviewer’s hand. Instead of picking it up, he kicked the cuff
link under the desk, thinking the hiring manager would not
notice.
• When a beeping noise came from the candidate’s briefcase, he
opened it, switched off an egg timer and said he could answer
one more question without being late to his next interview.
To increase the likelihood of getting hired:
• Anticipate. Read the job description carefully and create a list
of questions that the interviewer will likely ask about how
your skills and experience match the position.
• Research. Review the company’s internal publications, includ
ing annual reports and newsletters, as well as media coverage
and Web site content to learn more about its operations and
industry position.
• Practice. Role-play your interview with a friend or family
member who can act as the interviewer. Pay close attention
not just to what you say but also to how you say it. Voice
inflection, eye contact and friendliness demonstrate your
enthusiasm for the job and “fit” with the corporate culture.
• Prepare. When the interviewer asks if you have further ques
tions, be ready with queries based on your research. This will
demonstrate that your interest is genuine.

third-party services, and related
expenses.
• After Jan. 1, 2000, to provide
relief from a substantial economic
injury incurred as a direct result of
y2k computer issues or indirectly
caused by any other entity, such as a ser
vice provider or supplier, if the eco
nomic injury is not compensated for by
insurance or another source.
To learn how to apply, contact your
local lender or SBA office. For the SBA
office nearest you, look under “US
Government” in your telephone directory,
or call the SBA Answer Desk. More exten
sive details of how to qualify for the loan
program also are available at the SBA Web
site.

800/U-ASK-SBA

www.sba.gov/fmancing/fry2k.html

